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Excellent Service
Last year, 2019, was a year full of pandemic control measures where people’s movements were restricted, with quarantine being highly practiced. Further, Businesses were shut down to avoid the crowding of people, which would lead to a faster spread of the disease in case it was not avoided (Nussbaumer et al., 2019). On this note, enterprises services were encouraged to be practiced online in order to reduce the physical contact of individuals. At the moment the health measures were being put in place, I was in Seattle, United States, in my uncle’s place. I had gone to give him a surprise visit just before his birthday celebration. For a long time, I had thought of purchasing a gift for him as a thanksgiving to him for supporting my high school education. His birthday was approaching fast, and I had to meet my heart's desire. I opted to purchase the present from the Amazon industry, which supports business operations through online marketing (e-commerce). 
The company has its roots in the United States and dating back to 1994. The headquarters are in Seattle, U.S. The firm has advanced over time to offer the required technology in all the sectors to the current population (D’Agostino, 2018). The product (gift) that I made up my mind to offer my uncle was a Samsung smartwatch costing $100. I placed the order, and the following day, I received the watch at exactly the promised time, and it was the right quality, just as I had ordered. I loved the experience due to its whole convenience in the ordering and delivery processes. This was excellent service. In my view, a satisfying service experience, just as I had from Amazon firm, is that it contains clear communication, strict time management, best quality, and a friendly attitude in the whole transaction process.
Unacceptable Service
The same month of July 2019 in Seattle, I was assisting my uncle in opening a bank account.  Unlike buying and selling products from Amazon, which was swift and resulting in friendly experiences, the account-opening encounter was regrettable, discouraging, and unacceptable service, in my opinion. It was on a Wednesday morning when we rose up early and got ready for the journey to Seattle city, our intended destination being in the Hongkong and Shanghai Banking Corporation Limited (HSBC) bank. The organization is one of the global's largest financial and banking service providers and serves more than 41 million customers in the global market as per 2018 records. The company dates back to 1865 in Hong Kong and has been serving its customers for more than 150 years (Naheem, 2018). 
Almost everything in our current generation is online, and such include banking services. However, my uncle was advanced in age, and I had to assist him in possessing a HSBC bank account to facilitate easy fund transfer of a certain business transaction. As an assistant in opening the account, we had to present ourselves in the bank premises for personal details verification. On arriving at the bank, I was shocked. It was only at 10 AM in the morning, and yet customers' line waiting for service delivery was extending on the outside of the bank. The waiting line even seemed larger due to the 1.5 meters spacing due to the Covid-19 health precautions. What was disgusting most is the scorching sun of July, the summer season in the U.S. We waited in the line for service for more than six hours. When we got into the customer service desk, the attendant seemed rude and unconcerned with our tired moods. This was very displeasing and unsatisfying. My uncle, as well as I, went home complaining. This is because we waited for much more than expected and then met an attendant with a poor attitude. In my view, this was unacceptable service because of the delays and very low levels of satisfaction. I suggest the bank had crafted several stations for serving the customers with increased speed and that would lead to a better service delivery.
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